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« Keep "IDENTITY"
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CASE STUDY for TAM THANH

Sources: Le Nhu Nga, Arch

"Architecture for the
Community"” workshop in
December 2016, wrote the
ACCA Project (2014) in the
area. Binh Dong 1 Street, Ward
3, Tan An City, Long An
Province, by a group of
architects for community.
Context of poor self-reliance
neighborhoods living on
public land and along canals,
no clean water; no electricity,
polluted environment,
temporary housing (sheltered
with temporary materials),
unstable working population,
insecure income, no household
registration, no identfification,
ect.
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Architects Oriented,
The poor did design
products: “Resident areas"

Success because of
Design BY
community




CASE STUDY for TAM THANH

Sources: Le Nhu Nga, Arch




CASE STUDY for TAM THANH

Sources: Le Nhu Nga, Arch

Residential spontaneous was legalized

« Having electric power

« Clean water

» Having drainage systems

* Toilets

« Space for community activities
« permanent houses

* A clean environment

« Population has household, with
identification,




TAM THANH

QUANG NAM, Vietnam



Context of Tam Thanh
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STAGES
TO IMPLEMENT THE PROJECT
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i Co-survey ii Co-propose i | Workshop 1: Workshop 2: i i Workshop 3:
""""""""""""""""""""" i Core values i i Co-Analysis { i Co-Design : i Co-Implement
Of Project | s bt b e
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PROPOSAL FOR TAM THANH

LANG DU LICH CONG DONG TAM THANH



BRANDING

BRAND STRATEGY

PROPOSAL for TAM THANH
Nguyen Thu Nga, Marketing and Fund raising leader

HINH ANH KHAC BIET VA PHAT TRIEN DANH TIENG

Xac dinh mé hinh té chirc,
nguyén tac quan ly va muc
dich, muc tiéu chién luvoc

Tao mot trai nghiém,
cadm nhan vé mot
thwong hiéu nhéat quan
tich cwc

Tam nhin

Gia tri

Nét dic biét
Pac tinh

Hanh vi

Diém tiép xuc, noi quéng ba
Vat thé va phi vat thé
Truyén théng Ky thuat s
Con nguoi

Quy trinh va San pham



PROPOSAL for TAM THANH

Nguyen Thu Nga, Marketing and Fund raising leader

Nhom
Kinh doanh

Nhom
Khach Du lich

Muc tiéu xay dung lang Du lich Codng d6ng TAM THANH

Tang trwdng s6 luvong Tao ké& sinh nhai Sa? phaAm du\Algch cua

Trai nghiém vin héa Cong Pau tuw hop Iy chlnhu cons dor;g o
déng Da dang/ Phong pht Gia tang ban sac van hoa
loai hinh Gilt ban chat tot dep cla
Cac gia tri dac biét canh ngwoi dan va tinh nguyén
tranh ban cla san pham du lich

Hiéu qua Kinh té

Phat trién bén virng
Tang trwang du lich




Discover the core values of Tam Thanh




WORKSHOP 1:
Co- Analysis of Tam Thanh




CORE PROBLEMS-
CORE VALUE a PROPOSAL

. RAC « "Du anlang khdéng rac™

« Khach du lich dén va di : . “Village stay"
trong ngdy :

« Khd&m phd séng/ kndm phd bién

« Ngudi d@n than thién, gidu
finh cdm

2 hé& sinh thdi, cdc lang
nghé truyén thong frén
song, trén bién




WORKSHOP 2:
Co- Design of Tam Thanh




Facilities catering to the tourism concept:

BIEN DONG BIEN DONG BIEN DONG BIEN DONG

THON |
TINH THUY

THON
THANH TAN

THON
THANH DONG:

XA TAM PHO @ CHOI QUAN SAT e
X TAM THANG @ HE THONG LEU HUYEN NI THANH

3 o - -, A A A
SO DO PANH DAU VI TRi @NHA VAN HOA THON
. KI OT THONG TIN

X TAM THANG



Facilities catering to the tourism concept:

SAN NHA VAN HOA
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Facilities catering to the tourism concept:

In service of tourism, some facilities are designed (co-design,

community design) including:

Reception area: Including greeting gate, parking areaq, information
supply.

Playground at cultural houses: 7/ cultural houses for 7 villoges were
proposed to renovate the playground.

Building a cultural house in Trung Thanh village

Observatory on the river and the sea

A sustainable concept for Tam Thanh Community Arts Village:
The Tam Thanh Community Arts Project. This is a place where art
works are kept, where artists and can come explore new experiment
and save their creations to the community.



RESULTS

Unique tourism concept:

The art of boats: Artisanizing boats - simple and familiar tools of the
people. Volunteers who are famous artists have instructed people to
draw on and place 111 boats in empty spaces along the riverside to
create a special landscape

Non-garbage village: The vilage now welcomes tourists, since then
only the Thanh Nien road (road of Youth) the main road of the village
is stay clean, the others and the coast have a lot of rubbish.

Village of Flowers: Cactus is a special species of the sea that found
in village, people had mixed them with some special flowers to
create a peaceful landscape.

“Village stay”: Instfead of Home stay, a popular concept, here the
services of eating, sleeping, resting from the village, not the
household.



Table: COMMUNITY PARTICIPATION IN PROJECT PHASES

Project Steering
STAGES Commune City Committee University
authorities | Governm students
ent

_ Survey, potential detection DX X X X
Preparing the project, recruiting students to participate : : X X
Capacity training X X X
m L] L )
* — . [ L] X X X X X
‘é_' 2 Field survey : :
< ;é’ Understanding community : X = S 2 28
= : :
g n requirements : :
O Meeting, Site analysis presentation  : X P X X X X
c Ideas of Planning and Landscaping X X X X X X
N L] Ll
2 @ Idea of Architecture : X : X X X X X
20 : ;
E & Build activity experience : X X X X X X
20 . - : :
Media and Fundraising : X ;X X X X X
= Planning, Landscaping : X X X X X X
o : :
S &  Architecture : X 1 X X X X X
L — n [
L . . : « J— = - §
g = Activity experience : :
(e} . .o 5 H
O  Media activities : iOX X X X
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